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The expo is tailor-made to showcase an extensive selection of luxury products 
and services to a notable & niche audience.
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Owing to the steadily advancing economy and globalized industrial environment, India
has rapidly transformed into a large market for luxury brands. In view of the

revolution in the luxury industry Jukebox Entertainment conceptualized and announced
the launch of a first of its kind expo The Indian Luxury Expo in 2012. 
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banking
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Stars like Sunil Shetty and 
Jackie Shroff with their 
presence stole the show. So did 
the brand D.A.D. Design which 
specializes in creating 
customized cars you won’t be 
able to take your eyes off. 

 In Pune Andreu World has partnered 
with such well know real-estate 
companies like Kumar Builders and 
Ski Properties. The ultra exclusive 
Vertu mobiles, ranging in price from 
3 - 28 lakhs were showcased by 
Evolve lifestyle. The Cigars 
Connoisseur extravagantly placed 
next to Aston Martin from ITC did the 
trick for cigar lovers. 

The Southern European luscious charm was 
represented in Pune by the Italian furniture 
brand MDF Italia Spa & the Spanish Andreu 
World. MDF Italia Spa prides themselves on 
their uniquely simple & dynamic designs 
that focus on providing high quality of life 
without invading   personal space. Andreu 
World is known for their sustainable & 
environmentally friendly business model, & 
not only they produce high end furniture but 
also design hotels, corporate offices and 
residential areas.

Pune March 2014: Highlights
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Sania Mirza, thrilled with the expo 
posed in front of The Indian Luxury 
Expo's photo op. Range Rover 
showcased its sports series. Ardent 
admirers of art had a gala time at the 
art display inspired by Absolute Vodka. 
Ishann Dodiwala, Co-Founder of the 
Indian Brand in conversation with 
Pinky Reddy.

Hyderabd Dec 2013: Highlights

LUXURY
expo

TheI ndianTM

The Hyderabad edition, held in 2013 was rich 
in all its segments. Pieces, Sculptures and 
paintings by 'The Artist' gathered lots of 
praises from art admirers and collectors. 
Neeru's displayed its rich and elegant 
collection. Home Decore by W design, ITC 
cigars, Custom made chocolates & Jewelry 
brands caught the interest of many.

Hyderabd Dec 2013: Highlights

LUXURY
expo

TheI ndianTM
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Iva Spa Consultancy attracted a lot of 
customers, business people and 
media with their unique business 
model and their grit to provide people 
with end to end solutions on setting 
up a spa. 

Audio appliances like Steinway 
Lyngdorf, Burmester and Kawai Piano 
not just appealed the ears of the 
visitors but also had
buyers who were thrilled to place 
them in their personal spaces.

www.theindianluxuryexpo.com

Mumbai April  2013: Highlights

LUXURY
expo

TheI ndianTM

Other brands like Nizam by Gitanjali, 
Adler & Roth, Bally Shoes, Van Laack, 
Segway left the visitors spell bound 
with its fine designs.

The real estate companies 
synonymous with luxury living Hub 
Town, Rustomjee & Ajmera Realty 
showcased their existing and 
upcoming properties to the guests at 
the expo. 
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Lamborghini unveiled the Aventador, 
LP 700–4. Mr. Krishna, South Head, 
Lamborghini, India stated, “The 
response was really good and it is truly 
luxurious”, and ended with having two  
bookings.

At the entrance was the beguiling 
Phantom Rolls Royce setting the 
expectations and aspirations high for 
every visitor soaring.

The luxe Range Rover unveiled Voque, 
its 2013 edition. The new Range Rover 
grabbed 5 bookings on the very first 
day of the expo, including Shah Alam- 
the 
descendant of the last Nizam, who 
honoured the expo by his presence 
two days in row.

Hyderabad Dec  2012: Highlights

LUXURY
expo

TheI ndianTM

Celebrity Blogger Miss Malini had 
specially flown in to Hyderabad to 
support Shilpa Reddy for the 
launch of her new designer 
collection.

For the touch of Midas, Lladro 
displayed their porcelain art. One of 
the pieces garnered a lot of buzz from 
their True Spirit of India collection.

The Ulysse Nardin phones for display at 
the Expo was a Limited Edition of 1846 
pcs across the globe with an android 
device and touch and type service and 
the latest launch from the luxury brand 
Ulysse Nardin.

Hyderabad Dec  2012: Highlights

LUXURY
expo

TheI ndianTM
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Guest List

Exhibiting brands have the opportunity to interact and engage with a luxury savvy guest list possessing a 
definite purchasing power. Invitees are closely screened to include VIPs from different walks of life and 

dignitaries representing affluent society, royalty, diplomats, business leaders, and celebrities.

Guest invitations will be extended personally 
in the following manner:

 300 invites per brand to invite their existing guests and HNIs

 Luxury car owners, high-end property & real-estate owners,

 clients of major luxury brands, international banks.

 Foreign delegates from Embassies and representatives of companies in India. 

 Business Delegates, entrepreneurs, private business owners and others.

 Through various associations, art organizations and performance institutions.

TILE | 13

Attendees: No. of HNI & UHNI Visitors across 

The expo was well attended by Dipannita Sharma 
Atwal, Shazahn Padamsee, designer Archana 
Kochhar, Actress Mrinalini Sharma, Mr. Ashok 
Hinduja, Mrs. Jyoti Hinduja, Sculptor Arzaan 
Khmbatta , designer and Ahmedabad based design 
baron Umang Hatheesing, Vajifdar, Neville Vajifdar, 
Director of Royal China, Actress Amala Akkineni, 
Actor Mohan Babu, Pinky Reddy, G.V. Keshav Reddy, 
Aashrith Lagadapati, Sanghi brothers, Mr. Kalyan 
Reddy, Mr. Ram Reddy Venkat Reddy, Minister of 
Horticulture and his son Mr. Charan Reddy, of Mr 
Jelly Wilson, MLC, Miss Malini, Asmita Marwa 
Kartheek Raju, Jwala Gutta, Naga Chaitanya, 
Upasana Kamineni, Lakshmi Manchu, Sunil Shetty, 
Atul Chordia, Sagar Choidia, Sanjay Kakde, Jayant 
pawar, Jackie Shroff, Jatin Khanna and among 
others eminent guest.

Pune Expo 14 
Venue: JW Marriott Pune

3 days: 5000

Hyderabad Expo 13 
Venue: JRC Convention

3 days: 4400

Mumbai Expo 13 
Venue: Grand Hyatt

3 days: 2600

Hyderabad Expo 12 
Venue: N Convention

3 days: 3200
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 Set-up 12 Hrs,  Tear Down 12 Hrs.

 Layout and exhibitor guidelines available on 
request. Kindly contact our Sales Team. Arena 
space selection is dependent on space 
availability. 

 Participation shall be confirmed only on 80% 
payment. 

 Exhibitors are responsible for their own stand 
design and construction (power is provided).

 Double-tiered exhibitors are permitted.

 Right to co-brand and advertise. Advertising of 
all kinds is only permitted within the exhibitor’s 
official stand area.

 Events can take place at the stand.

 Exhibitors are permitted to sell their goods and 
services at TILE provided they have complied  
with all the customs rules and regulations as per 
the laws of the land. 

 Participation fees exclusive of taxes.

For participation and layout contact : ceo@theindianluxuryexpo.com ;  +91 9985 5555 50

rate card

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

S. NO. CATEGORY

Minimum 
Sq Mtrs

8 LAKHS

8 LAKHS

6 LAKHS

5 LAKHS

5 LAKHS

5 LAKHS

5 LAKHS

5 LAKHS

5 LAKHS

5 LAKHS

4 LAKHS

4 LAKHS

4 LAKHS

4 LAKHS

4 LAKHS

4 LAKHS

4 LAKHS

4 LAKHS

4 LAKHS

4 LAKHS

4 LAKHS

4 LAKHS

Cost Per Arena
3 Days

Cars

Luxury Homes

Jewelry

Home Décor

Bikes

Banking

Watches

Fashion/ Couture

Yachts

Aviation

Liquor

Appliances

Footwear

Accessories

Spa/ Grooming

Fragrances

Cigars

Art

Travel

Gifts & Chocolates

Gadgets

Miscellaneous

35

20

20

20

20

20

20

20

20

20

12

12

12

12

12

12

12

12

12

12

12

12

TILE is a unique, one of its kind platform in India . A property of this magnitude, with the ability to reach thousands of affluent 
individuals in such a short period of time and across such a broad geographical range, has never been seen in India. A wide 

assortment of luxury and affluent brands of global stature shall be exhibited ranging across various categories. The expo consists 
of a highly esteemed advisory board and personally invited guests, which make it a perfect opportunity for networking. To say the 
least, in a country where luxury brands are still struggling to optimally reach the target audience in such a huge population, TILE 

promises to make it easier, much easier.

Brand Exposure

 Opportunity to meet the core consumer base 
with direct capture

 Co-branding opportunities & Indirect luxury 
collaterals with all our associations

 Co-branding with non-competing segments
 Exclusive Branding on invites
 Scope of expanding to a larger market
 Mention on all printed material
 Mention on all electronic impressions                              

Extensive press coverage across different 
medium- online, offline & electronic

 Prominent newspaper advertisements for TILE
 Brand holds rights to run promotions & 

launches at the arena
 Core impressions on popular websites and 

TILE website
 Branding space at the arena
 Exclusive feature and coverage on request

Why Participate

TILE | 15
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Media Plan

News Paper Ads Full & Half page Ads:   Times of India, DC, HT,  DNA & Leading news papers

Airport/Airport road, Near Malls, Hi Street & Prime Locations

Radio Mirchi, Radio City, Radio One among others

Prime Locations in city 

Femina, Citadel, India today & other local magazines

Hoardings

Magazine Ads

Radio

Center Poles 
& Lollipops

Press conference with Celebrity Press Release offline Press Release online 

www.theindianluxuryexpo.com

The Numbers Plan

E.mail 5 Lakh Expo Invitations and Event Date Reminders 

1.8 million People on more then 10 social networking sites
1 million friends on Facebook alone

Book My Show, Mera Events, Eventbrite,  Buzzintown and more...

5000 Personal Invites will be sent to HNIs

5 Lakh Invitations  and Event Date Reminders

10000 personal phone calls will be made before Event

sms

Phone calls

Invites

Online Ticketing

Social Networks
Promotions

Expecting more than 5000 walk-ins over 3 days.

TILE | 17
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info@
 +91 9985 5555 50


